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AUTOMATED INTERNET QUOTING AND 
PROCUREMENT SYSTEM AND PROCESS 
FOR COMMERCIAL PRINTING 

TECHNICAL FIELD 

This invention relates to an improved form of 
e-commerce that is implemented on the Internet or other 
system of networked computers. More particularly, the 
invention relates to a system and process for managing the 
quoting and procurement of commercial printing. The sys- 
tem addresses inefficiencies that exist in both of these 
processes for both the buyers of commercial printing and the 
providers of commercial printing. Specifically, the system 
and process provides a graphical interface between buyers of 
commercial printing and the providers. The system allows 
buyers of printing to receive immediate quotes by selecting 
simple graphic representations of the product they wish to 
purchase and selecting any variable information for that 
product. This procedure saves the buyer significant time and 
also saves the printing providers significant time in having 
to prepare the quote. 

BACKGROUND 

The usual method in the industry for printing buyers is to 
contact several inside or outside sales representatives of 
printing companies to obtain quotes for projects. However, 
this is very time consuming and does not necessarily result 
in the best pricing for the buyer. Furthermore, this is very 
time consuming for the printing provider because quotes 
have to be prepared for every project. The other solution is 
for the buyer to use some of the other Internet sites that have 
been established for obtaining printing quotes. 

One Internet site that provides quoting functions is Print- 
Buyer.com. However, this application does not provide the 
same solution as the invention. More specifically, this Inter- 
net application does not provide an immediate quote. The 
buyer first must provide the specifications by completing 
several lengthy forms and then this information is sent via 
email to the printing providers that subscribe to the service. 
The printing providers then prepare the quote manually and 
send the quote to the print buyer via email or fax. These 
Internet sites do not allow the buyer to simply choose a 
graphic of an item for which to receive a quote. Thus, the 
benefits to the buyer are questionable. Furthermore, this 
Internet site does not make any attempt to match the 
requested product to the best printing provider for that 
product. The result is that the printing providers submitting 
quotes for that project may not be the most competitive 
companies for that project. 

Another Internet site, PrintAccess, allows printing buyers 
to find printing providers using a three step method. The first 
step allows the printing buyer to select among several 
general categories, which include printing providers, pre- 
press firms, designers, and other categories. The next step 
provides a subcategory of the chosen category. The final step 
allows the user to select a company within the subcategory 
by geographic location. However, the solution does not 
provide any quoting functions of any type. 

Another Internet application, PrintBid.com, is simply a 
nationwide database of printing companies that allows the 
printing buyer to find a company based on geographic 
location, equipment, and specialties and learn additional 
information about that company, including annual revenue, 
client profile, years in business, and number of employees. 
However, this application does not provide any quoting 
functions. 



50,542 Bl 

2 

Another Internet application in the printing industry is 
offered by iPrint. iPrint primarily addresses the procurement 
of business cards, letterheads, certain advertising specialties, 
and labels. This Internet application does not, however, 

5 provide any quoting functions for regular commercial print- 
ing. This Internet site allows printing buyers to purchase the 
products mentioned above but not any additional products. 

Another Internet application recently introduced is called 
Noosh Inc. Noosh provides an Internet application that 

10 enhances the communication between print buyers and print 
providers. It also helps both print buyers and print providers 
manage the printing process more easily. However, it does 
not provide immediate quotes or use the type of graphic 
interfaces used by the present invention. A similar applica- 

15 tion is provided by Impresse, but as with the Noosh 
application, immediate quotes are not provided. 

Another Internet application currently available is an 
application called Collabria. Collabria is a subscription 
based software package available to print providers. This 

20 application is an Internet based printing workflow solution 
that automates the process of buying, managing, and pro- 
ducing reprinted or templated print applications. A differ- 
ence between that application and this invention is that the 
Collabria application does not provide any quoting func- 

25 tions. 

An auction based approach for providing printing and 
other document services is described in U.S. Pat. No. 
5,826,244, issued Oct. 20, 1998 to Huberman. While the 

30 system disclosed there utilizes a computer network to speed 
communication between a customer and a plurality of poten- 
tial suppliers, it still relies on a conventional bidding process 
by the potential suppliers in response to a description of a 
printing job provided by the customer. 

35 So while there are other applications that attempt to 
provide solutions to printing buyers by providing a more 
efficient quoting and purchasing mechanism, there remains 
a need to provide a more efficient system that not only 
addresses the needs of printing buyers, but also the needs of 

40 the printing provider. 

SUMMARY OF THE INVENTION 

An objective of the invention is to provide a s ystem and 
process fo r managing the quoting and procurement of com- 
45 mercial ^ printing tha t provides the printing buj ejuwjttuan 
i mmediate quote ancLthar relieves lltbe printin g provider-of 
preparing e ach quotation, thereby significantly reducing 
estimating costs incurred in the transaction for both_the 
printing buyer and the printing prov ider. 

It is another objective of the invention to provide the 
buyer with quotations that have been generated from mul- 
tiple print providers based on criteria w hich th e print buyer 
can easily change to determine the impact of those changes 
55 on the cost of the project . 

It is a further objective of the invention to introduce 
multiple turnaround time options to print buyers. Shorter 
turnaround times generally equate to higher prices. 

It is another objective of the invention to provide such 
60 quotations to the printing buyer with a minimal effort 
required by the printing buyer by using graphical interfaces 
that correspond with the products for which the printing 
buyer desires a quotation instead of more traditional meth- 
ods. 

65 It is another objective of the invention to provide an auto 
intelligence type functio n that will give the buyer all of the 
available options to produce a particular project at a given 
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^jliica^ which might include changing the paper selections, price information, turnaround time, and paper information 

slightly altering the size of the project, or changing or for each of the products that the provider produces. The print 

omitting certain finishes to allow the buyer to make the most provider also has access to another interface, which provides 

informed buying decision. the status of each pending project. 

It is yet another objective of the invention to introduce 5 An additional aspect of the invention features a personal 

cost savings into the printing marketplace by aggregating the home page for each registered print buyer which features job 

demand for like products and sending those ^xayocte-iQ status information for all projects in process. This informa- 

printir^prfl yjfj firs that are the most economically efficient tion allows the print buyer who is handling multiple projects 

producers of those products based on equipment configura- to check the status of pending projects whenever they desire 

tions and other economic considerations. Furthermore, it is 30 to do so. The job status information is updated by the print 

the intent of the invention to generate these cost savings by provider's entries. 

increasing efficiency, not by lower profit margins for print- The attainment of the foregoing and related objects, 

ing providers. Aggregating the volume of printed products features and advantages of the invention should be more 

results in greater operating efficiencies for printing readily apparent after review of the following more detailed 

providers, thereby allowing the printing providers to lowei 15 description of the invention, taken together with the 

pricing without making any sacrifices i n profit margin s. drawings, in which: 

It is a further objective of the system and process to 

provide a more standardized approach to what has for many BRIEF DESCRIPTION OF THE DRAWINGS 

years been an industry in which each item was considered ^ nG ± fc & ?eneralized block and flow diagram of an 

custom. automated quoting and procurement system and process in 

These and related objectives are achieved through the use accordance with the invention, 

of the automated Internet quoting and procurement system mG ^ a more deuUed Wock ^ flow ^ of , he 

herein d^closed. The automated Internet quotmg and pro- automated u ^ procurement system ^ in FIG . 

curement system described herein features a series or 25 ^ 

graphical interfaces wh ich represent various printed_p_rogL ' ^ , t „ , . , 

-n ets that are lmk TJtoTo^tlr^f prices and other triable FIG - 2 15 a Calal °g Interface screen used in the system and 

Spl SnTfrom various print proviaers. The products are P roccss of FIGS ' wmch shows the ^ of P roduct 

'arranged in a catalog by common^rooicjjjipe. The printing categories offered to the printing buyer, 

buyer is guided to the section containing the products for 3Q FIG. 3 is the Catalog Interface: Product Category screen 

which the buyer needs a quot e. The buyer selects the product used in the system and process of FIGS. 1-1A, from which 

for which it desires a quote and then is prompted for the the printing buyer selects the product type, 

additional variable specifications required to compute the FIG. 4 is the Catalog Interface: Product Category screen 

quote. This preferably includes variables such as q uantity. from which the Print Buyer enters the standard variable 

paper. ink._turnaround time, shippin g zi p code , and a que s- 35 information pertaining a product selected in FIG. 3. 

tion which prompts the bu yer to determi ne if a press check FIG. 5 is the Catalog Interface: Product Category: Obtain 

is required and if so what is the maximum distance the buyer Q Uote for standard Product screen, in which a quotation is 

is willing to travel. Upon selecting the desired variables, the provided for the product specified in FIG. 4. 

system uses the appropriate algorithm to generate the quote, ^ ^ m Q product cQn _ 

which also mcludes the freight costs to the destination zip An ~ m n . « - r - t . t . mintlt . n 

& r 40 firm a job screens used in connection with the quotation 

code * provided in FIG. 5. 

If the printing buyer does not see a graphic that represents 9 _ u ^ entative flow charts of algorithms 

the product for which they are seeking a quote the buyer is ^ ^ fe ^ for ^ ^ accordance 

directed to the custom produc t graphic for that produc t . lL it _ . r 

™ * ' y \ ~ — r 5 — c — T| rr — ■ «• with the uivention. 

category. The custom product category allows the printing 45 

'buyer many more variable options than the standard product FIG - 13 * a g eneral block and flow di *&* m of the custom 

graphics and allows the printing buyer to create virtually any 1 uotes feature in ^rimce Wlth & c invention. 

variation of the product in that category and still receive an FIG. 14 is a general block and flow diagram for number 

im mediate quote . To assist the printing buyer with answer- of colors computations in the custom quotes feature of FIG. 

ing the scries of questions required to compute a custom 50 13. 

quote, the system features graphical interfaces with each FIG. 15 is a general block and flow diagram for compu- 

question which help the buyer with the responses to each ta tions of the number of outs per sheet and the run length of 

question. The system has a complex database of information the custom quotes feature of FIG. 13. 

for each of these custom product categories which allow it FIG 16 is a print Provider Home Page:>Update Job Status 

to search for the criteria entered by the printing buyer. The 5S interface screen for all ordered products using the system 

system computes the optimal equipment on which to print and process of FIGS !_ 1A 

the project given the quality quantity and size requested by Vcador Gfid 

the buyer, then searches the database for costs for all of the p ro ducts 

required functions provided by print providers, and then 

computes the quote using one of many various algorithms 60 FIG - 18 * a Catalog Interface: Product Category: Obtain 

depending on the other specifications that were entered by Q uote for Standard or Custom Product, 

the printing buyer. This novel approach allows the system to DESCRIPTION OF SPECIFIC EMBODIMENTS 
automatically generate quotes for custom products, but 

furthermore, it ensures the project is produced on the most As shown in FIGS. 1 and 1A, the Automated Internet 

efficient equipment for that particular product. 65 Quoting and Procurement system and process 20 consists 

In another aspect of the invention, printing providers have primarily of two components: 

access to an interface, which allows the provider to input The Print Buyer Component 22 
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The Print Pmy^p.r fnmr^n^ftf-?^ — 

The print buyer component 22 and the print provider 
component 24 are coupled together by an automated quoting 
and procurement system 26. The print buyer component 22 
accesses the automated quoting and procurement system 26 
through a series of modules 28 representing print product 
categories. The print provider component 24 accesses the 
automated quoting and procurement system through a series 
of modules 30 representing vendor functions to be furnished 
to a print buyer. _ 

>^Tlie5rint Buyer Component 22* 

The prW-buyei-com]ponent^, as shown in FIG. 1A, 
consists of series of interfaces 32, 34 and 36 to access the 
quoting, job status, and account management functions of 
the system and process through a system 30 home page 38. 
The quoting function 32 provides the printing buyer with an 
immediate quote for printing products, while the job status 
and account management functions 34 and 3 6 allow the print 
buyer to manage the procurement process more easily. 

To understand the significance of receiving an immediate 
quote that has been computed from various print providers, 
consider the process typically involved for a corporate print 
buyer to purchase 50 7 000 sales sheets. This process can take 
several days and require many hours to complete. The 
transaction costs to the print buyer 's organization are sig- 
nificant. 

The print buyer phones, faxes, or emails the print pro- 
vider's sales representative. 

The sales representative has to contact the buyer to either 
obtain or confirm the specifications. 

The sales representative then forwards the specifications 
to the print provider's estimating department. 

The estimating department prepares the quote and 
generally, a customer service representative sends the 
quote to the buyer. 

The sales representative calls the buyer to confirm that the 
buyer has received the quote. 

In many situations, the buyer will ask to revise the 
specifications to include a different paper stock or 
perhaps the size has changed. The entire process must 
be repeated. 

In order for the print buyer to obtain multiple bids, the 
buyer must repeat this process several times to obtain 
several quotes from different print providers. 

Furthermore, the print buyer may not really know if they 
are getting the best price because the print providers 
that have been contacted for the project may not be the 
most competitive on those items for those quantity 
ranges. 

Furthermore, the transaction costs for the print provider 
are significant as well. Consider the process for the print 
provider: 

The print provider must pay the sales representative or 
customer service representative to obtain the informa- 
tion from the print buyer and communicate back and 
forth with the buyer. 

The printing provider must pay an estimating staff to 
prepare all of the quotes. Often very similar quotes are 
prepared several times a month or even a week. 

There is always the chance of a human error in preparing 
the quote because either there is a miscommunication 
between the print provider's sales representative and 
the client or between the print provider's sales repre- 
sentative and the estimating department. The system 
eliminates this type of potential error. 
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The automated Internet Quoting and Procurement Man- 
agement system 26 makes this process much more efficient. 

Entering the Graphic Catalog Interface and Finding 
the Product 

The n M?foft portion the quoting function 32 is a 
primary component of the system and process. It uses a 
series of graphic interfaces, shown i n ^jfiS ^ s which 
allow the print buyer to visuallv_selectjhe t ypejaf.prjoduct 
tor which they want to request a quote. In order to reques t 
"a quote, tne print buyer enters the catalog and selects a 



aroduct. Any print buyer using the system may enter the 
^catalog, which is typically accessed from the welcome 
screen, or home page of the application. Once at the catalog 
main page 40, FIG. 2, the print buyer may find specific 
products in the catalog via searching, by entering ajgxj^ 
stringy or browsing, by clicking unti Lthe v reach the desired 
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catalog pr oduct categor y^ The catalog~is subdivided into 
'•several categories oi common printed material including 
categories such as marketing collateral, postcards, 
letterheads, envelopes, booklets and catalogs, newsletters, 
books, presentation folders, and digitally printed products. 
Upon accessing the product category the buyer desires, the 
buyer sees all of the products contained within that category. 

Selecting the Product and Standard Variable Options in 
the Product Category Screen 

At the product category level of the catalog, each product 
is displayed with a graphic of that item. The graphics that are 
displayed depend on the category the buyer is in and are 
unique to each category. In order to obtain a quote, the print 
buyer clicks onto the graphic representing the product or 
selects a job type as shown at 42 in FIG. 3. When the print 
buyer does this, the buyer is prompted for several variable 
options as pull down menus for that particular product, as 
shown at 44 in FIGS. 4 and 5 and at 46 in FIG. 6. Different 
products have different variable options but typically include 
the following types of variables: 

Quantity. Q uantity optio ns offered depend on the type of 
producrbut range anywhere from several hundred to 
over 500,000. 

Paper Options^JSeveral paper options are available for 
- — each pioHuctin various weights, grades, and types 

including coated and uncoated paper. 
Number of Ink Color Options.- These include 1 PMS 
' iulu r7 1 PMS colors, 3 PMS colors, four-color process, 
and four color process plus PMS color options. When 
a print buyer has selected a certain color option, a 
sample of the color selection appears in the graphic. For 
example, if the print buyer has selected a one-color 
piece, then the graphic will appear in one color. If the 
print buyer has selected a four<x)lor process piece, then 
the graphic will appear in four-color process. 
Coating Options including aqueous and UV coatings. 
THirnarrmricJ pptionsJhe turnaround time available 
"Hepends on each project but ranges from a day to six 
weeks depending on the print buyer's desire to reduce 
the cost of the project. 
Delivery Zip Code_The delivery zip code is used to select 
the nearest available print provider given the criteria 
entered by the print buyer and to compute the freight 
charges. 

Press Check X^UigjL.Apress check allows the print buyer 
to approve the project when it is on press prior Jo 
having the entire project printed. If the print bilyer . 
wants a press check, then the system also prompts\tjA J 
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buyer for the maximum distance the buyer is willing to 
travel for the press check. 

The following are descriptions of the graphics used in 
some of the categories: 

Marketing Collateral: The marketing collateral category 5 
includes graphics of many common types of collateral 
pieces including sales and data sheets, brochures of 
various sizes and configurations, and newsletters. The 
standard variable options are available. In addition to 
the standard options, other options for perforations and 30 
other special bindery options are displayed using 
graphical interfaces. 

Postcards: The postcard category is broken into three 
different categories. When the print buyer enters the 
postcard category, the buyer has to choose from a single 15 
panel postcard, a double panel, or a triple panel all of 
which are displayed as graphics indicating the type of 
postcard represented. Once this selection is made, the 
print buyer enters the screen and sees the front and back 
of a postcard. The standard variable options are avail- 20 
able and in addition, the buyer chooses the ink colors 
for the front and back of the postcard separately and 
also selects the size of the postcard. In addition to the 
standard options, the buyer is presented with several 
options for the size and several optional bindery 25 
options including perforations for a reply card and 
Rolodex die cuts options. 

Envelopes: The envelope category includes graphics of 
many types of envelopes including #10 regular, #10 3Q 
regular window, #10 double window, #9 regular, and 
representations of booklet and catalog envelopes. The 
graphics default to display the front of the envelope but 
an option allows the buyer to see the back as well to 
ensure the buyer has chosen the desired style. The 35 
standard variable options are available. In addition, for 
the booklet and catalog envelope, the print buyer also 
selects the desired size from a pull down menu. For all 
of the envelope graphics, the buyer also has the option 
of selecting an option for the envelope to be printed as 4G 
a flat sheet and then converted to an envelope for 
projects with more precise registration. 

Letterheads: The letterhead category includes a graphic of 
the front of a letterhead and graphic of the back of a 
letterhead. The standard variable options are available 45 
except that the buyer chooses the ink colors for the 
front and back of the letterhead separately. Since most 
letterheads are not printed on the back, the graphic 
representing the back always defaults to no printing on 
back and the buyer does not have to make any changes 50 
unless there is printing on the back. In addition, the 
print buyer must select the size which includes several 
standard options, indicate whether or not the letter- 
heads are to be continues sheets or cut sheets, and 
indicate any perforations on the letterhead such as ss 
would be used for statements. 

Booklets, Newsletters, and Catalogs: In the booklets and 
catalogs section, the print buyer is first prompted to 
select one of two graphics. One graphic represents a 
booklet, newsletter, or catalog which has the same 60 
colors throughout the booklet and one that represents a 
booklet, newsletter, or catalog that has a different 
number of colors on the cover versus the inside of the 
booklet or catalog. If the print buyer selects the graphic 
representing the same colors throughout, the print 65 
buyer must select from the standard variable options 
and in addition, must select the size options which 
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include 8.5x5.5 and 8.5x11 formats and the number of 
pages in the project. For projects below a certain 
number of pages, the system defaults to providing 
saddle stitching as the only option, but on projects with 
a higher page count, it offers other available bindery 
options depending on what is appropriate for the thick- 
ness of the project. These options are graphically 
displayed and allow the print buyer to select the pre- 
ferred option. If the print buyer selects the graphic 
representing a booklet, newsletter, or catalog that has a 
different number of colors on the cover versus the 
inside pages, then the buyer will see two graphics, one 
for the cover and one for inside pages. The standard 
variable options are selected for each graphic, and in 
addition, the print buyer selects the size options which 
include 8.5x5.5 and 8.5x11 formats and the number of 
pages in the project for each graphic. For projects 
below a certain number of pages, the system defaults to 
providing saddle stitching as the only option, but on 
projects with a higher page count, it offers other avail- 
able bindery options depending on what is appropriate 
for the thickness of the project. These options are 
graphically displayed and allow the print buyer to 
select the preferred option. 
Presentation Folders: In the presentation folder category, 
there are two graphics of presentation folders. One 
graphic represents the front and back of a presentation 
folder. The other graphic represents the inside of the 
folder and includes representations of the pockets and 
die cuts for business cards on the pockets. The graphic 
of the front and back of the folder includes options for 
the standard variable items and in addition includes 
options for the size of the folder. The graphic repre- 
senting the inside of the folder includes pull down 
options for the height of the pockets of the folder, 
position of the slits for business cards on either one of 
the pockets, printing on the inside pockets, number of 
inside pockets, and printing on the inside of the folder. 
The print buyer must complete these variable options 
and the system delivers an immediate quote. 
Black and White Digital Printing and Photocopying: In 
the black and white digital printing and photocopying 
category, the buyer selects first selects one of two graphics 
including an 8,5x11 booklet and a 5.5x8.5 booklet. Then the 
buyer selects the number of pages which includes a selection 
to choose single or double sided copies, type of production- 
photocopying or digital printing, binding options, paper 
selections, turnaround time, quantity, and cover options. The 
type of production selection includes an explanation of the 
differences between the two methods. The binding options 
includes a selection of various binding options including 
saddle stitched, stapled upper left, spiral, and tape binding 
options that are offered depending on the thickness of the 
document, Paper selections include several standard options. 
The cover option includes an option to select a different 
color cover stock or clear acetate for both the front and back 
cover. 

In addition, all products have an option for the user to 
print the specifications of a design, aiding in the design of 
the piece and eliminating the need for clarification of the 
specifications between the print provider, print buyer, and 
designer. These specifications include the size, areas for 
bleeds, and bindery specifications including position of any 
folds or scores. For all graphics that represent products that 
may be mailed via the U.S. Postal Service, there are addi- 
tional design templates that can be printed which show 
special postal regulations that must be followed in order for 
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the project to comply with postal regulations. Furthermore, 
additional information about postal regulations and rates is 
available as a pull down menu, which tells the print buyer 
the categories and the postage range for that item. 

When the print buyer has selected the desired variables, 
the system uses the appropriate algorithm as outlined below 
to generate an immediate quote, as shown at 48 in FIG. 5. 
The print buyer can change any of these variables after 
receiving the quote and request another quote based on the 
new options, as indicated at 50 in FIGS. 4JS and 7. This 
allows the printing buyer to immediately see the impact of 
any specification changes on the price of the project. 

Overview of the Procedure for Processing Quotes 

Each print provider completes a price matrix on their 
home page 60 (FIG, 1A) for each item they want to 
supply for quantity ranges they are most competitive 
on. This price matrix will include the quantity and all 
variable information being offered on that item in 
addition to different production times. 

Once the information is entered at 62, the data becomes 
part of the database 63 at 64 for that item. 

A print buyer selects an item, turnaround time, and the 
variable information at 32. 

The system searches the database 63 at 66 to find all 
vendors that have indicated being able to supply that 
item in the specified turnaround time and finds the ones 
closest to the delivery zip code. The system does this by 
analyzing the production time required for the project 
and then adds the appropriate transit time required to 
the delivery zip code. If a client specifies a one-week 
turnaround time for example, the system knows that the 
production time is three days and then adds appropriate 
ground shipping to the zip code. If however, the deliv- 
ery address were in a location where standard shipping 
takes longer than three days, the system would tell the 
user that a one-week turnaround time is not available 
for that item. 

T hen the_system searches for the lowest pri ce for that 
(jw Quantity range an d variable options among trie vendo rs 
f thai haVTTjeen lflentihed. 
f Next it computes the weight of the order based on the 
f quantity and paper weight and computes the freight at 
\ 68 by choosing the most competitive shipping method 
) for each of the printing companies that meet the criteria 
/ in the search. Then the system displays the vendor with 
( the most competitive printing and freight cost and 
\ assigns a reference number to the quote at 70. 

Quoting Algorithms for Standard Products 

The algorithms that will be used to compute the desired 
result depend on the variable selections made by the print 
buyer. Several of the common algorithms to compute the 
best solution are defined as follows. However, the result of 
each one is that the print buyer will be presented with the 
best possible solution for the project immediately with their 
specific requirements. The system uses algorithms such as: 
Best Available Turnaround Time (FIG. 9) 

In this algorithm, the system searches for the best turn- 
around time at 90 given the options selected at 91 by the 
print buyer for paper 93, ink 95, quantity 96, delivery zip 
code 97, press check 98 and vendor preference 99. The 
system generates a quote at 92 based on the prices of 
available print providers at 94 offering the best turnaround 
90. 
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Best Price Available with any Turnaround Time (FIG. 10) 
It is possible to search for the best value without speci- 
fying a turnaround time. In this algorithm, the system 
searches for the best price at 100 using the options selected 
at 101 for paper 102, ink 103, quantity 104, delivery zip code 
105, press check 106 and vendor preference 107, but inde- 
pendent of turnaround time 108, to locate the print provider 
that offers the best price available. 

Press Check Not Required-Best Price Based on Options 
Entered (FIG. 11) 

In this algorithm, the system uses the options selected at 
110 for paper 111, ink 112, quantity 113, turnaround 114, 
delivery zip code 115, and vendor preference 116 to find the 
print provider at 117 that offers the best price given the 
criteria presented. 

Press Check Required-Best Price Based on Options Entered 
(FIG. 12) 

In this algorithm, the print buyer is prompted at 120 with 
an additional drop-down menu of distances they are willing 
to travel in order to perform the press check. The system 
then uses the print buyer's selected (at 121) travel distance, 
as well as the other options selected for paper 122, ink 123, 
quantity 124, turnaround 125, delivery zip code 126, and 
vendor preference 127 as variables to find the print provider 
at 128 that offers the best price given the criteria presented. 
Note that the print provider list is more limited in this 
algorithm. 

Cost Savings in the Process 

The Automated Internet Quoting and Procurement Sys- 
tem reduces costs in the process of the printing industry in 
the following areas: 

The print buyer saves time buying printing since imme- 
diate quotes are provided very efficiently. The system 
allows companies with multiple locations to more 
easily control printing expenses by requiring satellite 
offices to purchase using the system. 

Sales costs in the transaction are drastically reduced 
because quoting and ordering is totally auto mated 

The system effectively aggregates volume. By aggregat- 
ing the demand for these products and allowing the 
print provider's plants to run at higher efficiencies, the 
cost of the products will be lower. For example, if a 
printing provider has a 26" five color press, the provider 
may be most profitable producing full color 6x9 post- 
cards with an aqueous coating from quantities of 
50,000-100,000 for example. Any orders smaller or 
larger than these quantities do not optimize this par- 
ticular press. Smaller or larger orders will have to have 
a lower billable hourly rate in order to be competitive 
resulting in reduced profit margins for these types of 
project. In theory, the printing provider would only sell 
jobs that meet these exact parameters, but the reality is 
that is not possible for any printing provider. With this 
system and process, the printing provider receives the 
optimal mix of products, thus optimizing production 
capabilities, which results in lower costs without any 
sacrifice in margins. 

Custom Quote Products (FIG . 13) 

If the Print buyer is looking for a product within a 
particular product category but cannot locate the specific 
product that matches the specifications for which they need 
a quote, the buyer can select the custom product graphic at 
130 in the product category. The custom product graphic 
directs the Print Buyer to a series of graphic interfaces. The 
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custom product interfaces allow the buyer to obtain an 
immediate quote on products with more specific options not 
found in that section by asking the buyer a series of 
questions. 

The two custom products quoting functions 131 and 132 
are for Marketing Collateral 133, Postcards 134, and Let- 
terheads 135 and for Booklets, Newsletters, and Catalogs 
138, These two categories of products allow the Print Buyer 
to obtain an immediate quote on virtually any type of 
product. The process for each of the product categories is as 
follows: 

Marketing Collateral, Postcards and Letterheads: In this 
custom quotes interface 131, the Print Buyer will be asked 
the following questions using graphical interfaces to help 
explain each one: 

Quantity 139: 

Flat Size 140: ^ engsh mdth 

Folded Size 141: Length WAA 

Bleeds 142: Yes or No 

Ink Colors 143: Pull down menus for all available options 
or the print buyer can simply enter number of each side 
(graphics display a one color, two color, three color, 
and four color process, four color plus 1PMS, four 
color plus 2PMS) 

Coatings 144: Pull down menus for available coatings 
applied on press or coatings available that are not press 
applied 

Press check option 145: Yes or No 
Delivery zip code 146: 

Turnaround time option 148: Pull-down menus of avail- 
able turnaround times 

Paper Selection 149: The print buyer may select paper in 
one of three ways: 

1) The system recommends a paper selection based on 
a pre-chosen profile. 

2) The print buyer selects from pull down menus. 

3) The print buyer accesses the paper prompt system 
which asks the print buyer a series of questions and 
then suggests and specifies an appropriate paper 
stock. 

Bindery Options 150: The system allows for a number of 
different binding options including folding (various 
folding styles are shown with graphics) and perforat- 
ing. The system will automatically provide for scoring 
of paper if paper is over a certain weight to ensure 
proper folds. 

Once this information is obtained, the system begins to 
generate the quote using the following procedures: 

The system assigns the type of press at 151 to be used to 
quote the project based on the number of colors and coatings 
that will be applied on press for each side. Further details are 
shown in FIG. 14. The following are common presses used 
in the system and shown in FIG. 14, together with a flow 
chart showing how the colors determine the press type: 

Pj=one color press 

P 2 =two color press 

p-^otwo color perfector press 

P 4 =four color press 

P 4i >=four color perfector press 

P s =five color press 

P 6 =six color press 

P 8 -eight color press 

The following formulas, which depend on the number of 
colors, are used to determine the cost of press time. For 
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example, C 1/0 means that the project is printed one color on 
one side only and is to be printed on a one color press. A 
project using C 1/1 means that the project is printed one color 
on each side of the sheet and is to be printed on either a one 
color press and needs to be run through the press twice or on 
a two color perfector. 

C V i<Pi*2) or P^ 

^2/0 ^2 

C 2/1 =(P 2 *2) 
C 2/2 =(P 2 *2) or P, f 

^3/0^4 

C 3/1 =(P4+Pi) or(P 2 *2+Pl) 

C 4/2 =P<+P 2 or P 4 +P 4 
C 4/4 -P 4 +P 4 or P 8 

The system computes the number of outs at 155 for each 
various sheet size, as shown in FIG. 15. Minimum and 
maximum length and width dimensions apply for each type 
of project. The system automatically adds space for color 
bars to either the length or width depending upon the sheet 
size 156, adjusts the direction the project will run based on 
grain direction if necessary, and adjusts for bleeds. Using 
these new dimensions, the system divides both the length 
and width of the item into the length and width of the sheet 
size and rounds down to the nearest whole number. All 
computations for computing the number of outs for both the 
length and width are rounded down to nearest whole number 
and if less than zero are zero. Multiplying the whole 
numbers for both the length and width yields the number of 
outs. The number of outs are computed for common sheet 
sizes are as follows where: 

Ol^Outs on 11x17 sheet size 

02=Outs on 14x20 sheet size 

03=Outs on 20x26 sheet size 

04=Outs on 28x40 sheet size 

01=17/L+color bars+bleeds times 11/W+color bars+ 
bleeds 

O2«20/L+color bars+bleeds times 14/W+color bars+ 
bleeds 

03=26/L+color bars+bleeds times 20/W+color bars+ 
bleeds 

O4«40/L+color bars+bleeds times 28/W+color bars+ 
bleeds 

The system computes the run length at 157 by dividing the 
desired quantity 158 by the number of outs 155 for each 
sheet. Common sheet sizes are as follows where: 

Rl=Run length on 11x17 press 

R2=Run length on 14x20 press 

R3«Run length on 20x26 press 

R4=Run length on 28x40 press 

Rl-Quantity/Ol 
R2-Quantity/02 
R3=Quantity/03 
R4=Quantity/04 

The system then computes the cost of the press time at 
159 (FIG. 13) from the additional information supplied 
during the custom product quote process by the Print Buyer 
for the press check option, delivery zip code, and turnaround 
time. Using these parameters, the system finds the best 
printing provider for the job at 160 from those available by 
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using the hourly rate information supplied by the printing application processes the quote request in the same manner 

provider to compute the press time costs. The system adjusts as if the information had been entered in the custom quotes 

the press speeds if necessary to account for paper differ- feature described in the Custom Quote Products and FIG. 

ences. The press costs are computed based on the formula 13. 

for the number of colors, CN/N, for each side of the project, s 

The basic formula to compute the press cost=CN/N Procurement Management 

T^k?™ 55 T tiD f (R^FN^P 1 ^ 005 P er hour > Print buyers have access to all catalog functions, such as 

plus CN/N make-ready Ume times CN/N hourly press rate. , hose Med under ^ „ k F , G „ from cithcr ^ Qr 

The system computes the cos of the paper supplied by the non . 1( ^ n mod hQ wm , e in ^ ^ mod ^ ^ 

print provider m costs per one thousand sheets for all press 10 Qn , haye , he ion of receivi ^ ^ l m 

time costs by using the print buyer selecUons and by mod th ^ ^ abu , 0 kce ordefS pdnt b rea * 

computing the size, run length, and the waste factor for that , 0 purchase me quotedproduc , areprompted for a credit card 

par cu ar press. >. Mnnn , for payment. For large volume and creditworthy buyers, 

Cost of Paper=[(RN plus makeready plus scrap)/1000] , here ^ aQ i(m tQ £ a hase ord ^^'^ 

times the cost per thousand. is be nandle(J thrml ^ the 4^,^. 

Then the system computes various bindery charges as „ . . . . * rt * ^ 

follows. If there are no bindery requirements, the system Prm [ ^ reptration 162 (FIG. lA)-the function 

displays the price and specifications. throu S h whlch P nnt bu y ers establisb account. Registra- 

Bindery Costs=BN set up costs plus (BN costs per thou- il0n C0 " sists ° f a scrics of interactive text fields where they 

sand times quantity) 20 in P ut in ) account > billin g and shipping information. 

Finally the system adds all of the computed press times, 0ncc ^ account is established, print buyers will be able to 

paper costs, bindery costs, shipping costs and intermediary S 1D * 

fees together and displays the price and specifications at 161. Prmt buver lo gin 164 — the function for those print buyers 

Total Project Cost=(Press Time Cost+Cost of Paper+ wno nave undergone the registration process and therefore 

Bindery Cost+Shipping Costs) times intermediary fee per- 25 have established an account, they input their log in and 

centage. password in order to enter login mode, at which time they 

' After the print buyer receives the price and specifications, receive complete access to the system. Note that print buyers 

the print buyer may either proceed to order the product or if mav nave registered, but if they do not log in, they will not 

the price is more than the buyer's budget, the buyer has the enter log in mode. 

option of entering the maximum price the buyer would like 30 Job status — the function through which print buyers may 

to pay for the project and allowing the system to generate a check on the status of pending orders. Once print buyers 

new quote by having the system change certain have established an account and have placed orders using 

specifications, as shown in FIGS. 4, 5, and 7 and represented the system, they will be able to login at any time to check 

by the "change options" box 49 in FIGS. 1A, and 9-12. the status of their job. Job status includes basic information 

However, it should be noted that this component by no 35 such as: "in production" or "on time", as well as critical 

means constitutes an auction system of any type and there is information such as "missing font" or "approval required." 

no guarantee the system can generate any savings for that This function is only available to print buyers in login mode, 

particular type of project. The system merely gives the buyer Account status 34 (FIG. 1A) — the function through which 

options the buyer may not be aware of. These include print buyers may check on the billing status of their account, 

options such as changing the paper weight, quality or finish, 40 For prmt buyers who pay by credit card, the account status 

slightly changing the dimensions of the project, omitting or w jn most always be "paid in full." This function is only 

changing a coating, or increasing the turnaround time, as available to print buyers in login mode, 

indicated at 50in FIGS .4, 5, and 7 All of these options can Acc(mQt M ment 36 _ the th h M 

have a major impact on the price of the project For example, rfnt b add edU Qr ^ accoUQt such as 

3 ii UyC n y T C ? i d ; mcnS1 ^ a brochu / c 45 contacts, credit card information and shipping addresses, as 

which allow the brochure to only be printed three up on the n ... * 

. * y . ^" Ul ^ y u " lu ~ well as maintain user accounts within a master corporate 
press that is best suited economically and in terms of account 
production for that particular project. However, if the bro- 
chure was even a small percentage shorter in length or The Print Provider Component 
width, the brochure might be able to be printed four up 50 

resulting in a much lower cost. The weight, quality, or finish ^ P rint P rovider Component consists of a series of 

of paper can have the same type of price impact. If the interfaces which allow the provider access to the system in 

system cannot produce a quote at or below the budgeted order 10 enter information on job status and job history, 

amount, the system will still output the other options that production availability profile and pricing structure, and 

result in a lower price. However, the intent of this compo- 55 current contact information. Once published to the database, 

nent is to allow the print buyer to have as much information the data . is instantly available to any print buyer accessing 

\as possible in order to make the most informed decision with the a Pplication, from their personalized home page. 

\minimal effort for the buyer. When a print provider logs in to the system with their 

\. supplied login name and password, the provider will see a 

Custom Quote Feature within Standard Products 6Q page with specific to them ^ is their personal 

Quote (FIG. 18) home page 6 q ( FIG 1A ) It is on ^ inter f ace where they 

Alternatively, the custom quotes products feature can be will find/have access to the following options: 

contained within the standard products quotes feature by View/update current job status. The print provider may 

adding a custom size option 200. All of the other options 51 search for a job by ID, keyword or other specified 

are the same as the ones offered in the standard product 65 variable, or view all jobs in the queue and/or sort all 

quotes options. When the Print Buyer enters a custom size jobs by date, print buyer name, or other specified 

into the application and selects the other options 51, the variable 
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Mew job history/archived job history. The print provider Production Availability Profile and Pricing 

may search for a job by ID keyword or other specified Structure 
variable. They select either "current" or "archived" 

a~~~„j: *u * ♦ e *u • u • Each Print Provider is required to maintain the listing of 

depending on whether the status or the job is open or . , , . A . ™. . . \ A . .„ . , , it & 

closed s ^ being accepted. This information will include the type 

. . , , , ^ . . of jobs currently being accepted (i.e. postcards, marketing 

View/update production availability profile and pricing col i ateral envelopes) as well as quantity, turnaround time 

structure pacing f or mose j 0DS m( \ available presses as well as 

Mew/update contact information run lengths, turnaround time, and hourly rates for those 

The detailed description of these functions follows: presses for the custom quotes feature. A Print Provider may 

add, delete or edit any job or press or any quantity, turn- 
Job Matus around time or price associated with that job or press, in their 
Each job is given an ID number automatically by the profile at any time. The information entered is sent to the 
system once a print buyer requests a quote. The ID number, workflow for review by a content administrator, and once 
from that point on, is used to track job status. For any job, 15 approved, is submitted to the system database. When a Print 
there will always be a status including on hold, in Provider makes changes to their production availability 
production, and completed. The print provider is required to profile, the job or press in question (for that Print Provider 
update the status of a job each time that status changes. Any only) is temporarily on hold until the administrator verifies 
change in job status entered into the system will, upon the changes. During this time, quotes and orders with similar 
approval, be viewable by the Print Buyer. For example, a 2Q job specifications will be directed to other Print Providers in 
Print Provider may require additional information about a the network. Changes to the profile do not affect jobs 
job in order to begin. The Print Buyer is notified of this (on currently in production. 

their personal home page and via inter-system electronic A Print Provider's Production availability profile is 

mail) as soon as the Print Provider provides the information updated by navigating from the Print Provider home page to 

and it is approved and submitted to the database. ^ the View/edit production availability profile interface. There 

Job status is updated by navigating from the Print Pro- are two types of availability profiles. One profile is for 
vider home page to the Update job status interface. The standard job categories such as postcards or marketing 
Update job status interface consists of a line-by-line listing collateral and the other is for presses for custom product 
of that Print Provider's active jobs with the following quotes. The standard job categories profile consists of four 
information/options. Note that a "link" involves navigating 30 primary options, which are viewable from the profile inter- 
to a new page: face: 

ID number Job category with options (i.e. Newsletters, 2 page, tri- 

Current status with link to "Update job status" fold ; 9,<xl2 "> 

Due date (due to be received at delivery address) Quantity range 

Brief description 35 Turnaround time 

Buyer contact information £f » , „. .„ . . 

... . . . The presses for custom product quotes profile (FIG. 17) 

ad- ?d ^ J T, ■ k ♦ . nxr -. consists of the foUowng primary options, which are view- 

• u LTi ' UP u da 68 } °* - StatU / ^ 16) u by na T lgat " able fr°n! the profile interface: 

ing to the Update job status interface. Here they select a 40 p ress t e V70 

new status from a drop-down menu of options and click a reSS e 

button to submit the changes into the workflow. These Impressions per hour 172 

options include: Hourly press rates 174 

File sent via FTP Make-ready time 176 

File sent via overnight delivery 45 Make-ready hourly rate 178 

Order in production Press check cost 180 

On hold pending additional information from client Turnaround time -days 182 

Shipped on [date] Number of colors 184 

Hie Link "View job history" points to the interface 50 Sheet size 186 

defined in the "Job history" section that follows. Waste % 188 

Job History Make-ready waste # of sheets 190 

The job category with options and presses for custom 

For every job, there is a series of steps, which occur from product quotes both have the same associated two functions: 

when then quote is generated, to when the job is closed. 55 Delete or Add new. If the Print Provider selects "delete," the 

Each of these steps is tracked within the system and view- user will be presented with a confirm deletion interface. At 

able from the Job history interface for that particular job. that point the Print Provider may either confirm deletion or 

This is a read-only interface (with the exception of certain cancel the deletion request. Cancellation of the request 

administrators with the proper access privilege), which returns the user to the previous interface. If the Print 

enables the Print Provider to look up important information 60 Provider selects "add," they enter a new interface, the "Add 

such as dates the file was sent/received, delivery dates, press new job category with options" or the "Add new press with 

check status, etc. The interface lists, line by line, each status options" interface. 

change and the date that that change was stored in the In the "Add new job category with options" interface, the 

database. Print Provider browses a master listing of job categories 

Once a job is completed, it moves out of the current job 65 from a drop-down menu and selects the job to be added or 

queue into an archive. The history of that job will always be enters it manually and chooses quantity ranges, turnaround 

accessible to the Print Buyer with access to that account. times and prices. Because a Print Provider may offer a single 
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Job category with multiple quantity ranges or turnaround 
times, there may be many line items with the same Job 
category. 

In the "Add new press with options" interface, the Print 
Provider is prompted for the name of the press and all 
associated information including impressions per hour, 
hourly press rates, make-ready time, etc. for each press to be 
added. 

The Print Provider can edit options such as quantity range 
and turnaround time for job categories or impressions per 
hour and hourly press rates for presses from the main profile 
interface using the following process: 

Locate the line item (postcards, four color, impressions 
per hour, etc.) on the main profile interface 

Click the link titled "Edit" for the option desired 

Select or enter the updated information 

Click either the "Update profile" or the "Preview new 
profile" 

After changing any of the options mentioned above, but 
before updating the profile, the Print Provider will have 
the opportunity to preview the new profile. 

Current Contact Information 

A Print Provider must provide current and accurate con- 
tact information. Contact information consist of the follow- 
ing: 

Name 

Title 

Address 

Phone number 

Fax number 

Email address 

To update contact information, a Print Provider navigates 
from their home page to the "View/update contact informa- 
tion" interface. They manually enter text changes into the 
fields where the information has changed. The fields will 
automatically populate with the current information thus 
eliminating the need to re-enter any current and accurate 
data. After changing any of these fields, but before updating 
the information to the system, the Print Provider will have 
the opportunity to preview the new changes. 

Contact information may be added, deleted or edited at 
any time through the interface. 

All publications and patent applications mentioned in this 
specification are herein incorporated by reference to the 
same extent as if each individual publication or patent 
application was specifically and individually indicated to be 
incorporated by reference. 

The invention now being fully described, it will be 
apparent to one of ordinary skill in the art that many changes 
and modifications can be made thereto without departing 
from the spirit or scope of the appended claims. 

What is claimed is: 

1. A networked on line printing job procurement system, 
which comprises a networked data processing system 
including: 

(A) a print buyer software component module for defining 
print buyer job specifications; 

(B) a print provider software component module for 
specifying print provider job information; and 

(C) an automated printing job quoting software compo- 
nent linking said print buyer software component mod- 
ule and said print provider software component module 
to each other, said automated printing job quoting 
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software component generating a first automated print- 
ing job quote based on said print buyer job specifica- 
tions and said print provider job information, and 
thereafter suggesting a change to said print buyer job 
specifications to produce a second automated printing 
job quote lower than or equal to a maximum price set 
by a print buyer. 

2. The networked on line printing job procurement system 
of claim 1 in which said automated printing job quoting 
software component additionally included program code for 
implementing printing procurement with said networked on 
line printing job procurement system. 

3. The networked on line printing job procurement system 
of claim 1 in which the suggested change includes at least 
one of paper weight, paper quality, paper finish, a dimension 
change, omitting a paper coating, changing a paper coating 
or changing turnaround time. 

4. The networked on line printing job procurement system 
of claim 1 in which said automated printing job quoting 
software component includes a database of print job infor- 
mation used by said automated printing job quoting software 
to provide automated print job quotes to said print buyer 
software component module. 

5. The networked on line printing job procurement system 
of claim 4 in which said automated printing job quoting 
software includes program code for providing a plurality of 
menu screens organized by printing job type on a display of 
said networked data processing system, for receiving user 
responses to the plurality of menu screens, and for using the 
user responses to the plurality of menu screens to provide an 
automated print job quote on said display. 

6. The networked on line printing job procurement system 
of claim 5 in which said automated printing job quoting 
software component additionally includes program code for 
implementing printing procurement with said networked on 
line printing job procurement system and said plurality of 
menu screens includes a user selection for beginning pro- 
curement of a printing job in response to the automated print 
job quote. 

7. The networked on line printing job procurement system 
of claim 5 in which said plurality of menu screens includes 
at least one menu screen for specifying a custom print job. 

8. An on line printing job procurement process, which 
comprises: 

(A) inputting print provider job information into a net- 
worked data processing system to create a database of 
the print job information; 

(B) inputting a print buyer job specification into the 
networked data processing system; 

(C) generating a first automated printing job quote utiliz- 
ing the database of the print provider job information in 
response to the print buyer job specification; 

(D) outputting the first automated printing job quote to the 
print buyer; and 

(E) suggesting a change to said print buyer job specifi- 
cations to produce a second automated printing job 
quote lower than or equal to a maximum price set by a 
print buyer. 

9. The networked on line printing job procurement pro- 
cess of claim 8 in which the suggested change includes at 
least one of paper weight, paper quality, paper finish, a 
dimension change, omitting a paper coating, changing a 
paper coating or changing turnaround time. 

10. The on line printing job procurement process of claim 
8 in which the print buyer job specification is inputted into 
the networked data processing system using a plurality of 
menu screens organized by printing job. 
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11. The on line printing job procurement process of claim (E) a fifth code segment for suggesting a change to said 
10 in which the plurality of menu screens includes at least print buyer job specifications to produce a second 
one menu screen for specifying a custom print job. automated printing job quote lower than or equal to a 

12. The on line printing job procurement process of claim maximum price set by a print buyer. 

8 additionally comprising the step of: 5 17. The article of manufacture of claim 16 in which the 

(E) inputting a user input to the networked data process- suggested change includes at least one of paper weight, 
ing system for beginning procurement of a printing job P a P er quality, paper finish, a dimension change, omitting a 
in response to the automated print job quote. P a P er coating, changing a paper coating or changing turn- 

13. The on line printing job procurement process of claim around time. 

12 additionally comprising the step of: 10 18. The article of manufacture of claim 16 in which the 

(F) administering procurement of the printing job through first «>de segment is configured to input the print buyer job 
the networked data processing system. specification into the networked data processing system 

14. The on line printing job procurement process of claim usi »S a plurality of menu screens organized by printing job. 
8 in which the print buyer job specification is inputted into t ^ ; The article of manufacture of claim 18 in which the 
the networked data processing system using a plurality of 15 ? krallt y ? f menu screens includes at least one menu ***** 
menu screens organized by printing job, the process addi- for specifying a custom print job. 

tionally comprising the step of: 20 ^ article of manufacture of claim 16 additionally 

. . , , i , comprising: 

(E) inputting a user input to the networked data process- , „ r\ , „ . 

ing system through one of the plurality of menu Screens on < E > a fifth «J* ^gment for inputting a user uiput to the 

for beginning procurement of a printing job in response 20 networked data processing system for beginning pro- 

to the automated print job quote. coiement of a printing job in response to the automated 

15. The on line printing job procurement process of claim 5 UOt6 i , 

14 additionally comprising the step of: 21 - J** artlcle of mamlfacture ° f cla ™ 20 additionally 

... - comprising: 

(F) administering procurement of the printing job through 9S . , , . . A . 
the networked data processing system. & » a sixtb , code : s ^ cnt • admimstermg procurement of 

16. An article of manufacture comprising computer pro- fT™ networked data processing 

gram code stored in a computer readable storage medium, ~-, S ^L Cm * - , , c ^ * * • +^ ■ 

... . j mi u * j • 22. The article of manufacture of claim 16 in which the 

which computer program code will, when executed ma jj . • £ j t • , ,t. • . L 

noh , mr1rfl/1 „„ tilfM • t „ i- a second code segment is configured to input the print buyer 

networked computer system, implement an on line printing in . , . . . A . , * . . - / 

job procurement process in the networked data processing J° b s P ec f ca ™ f> the networked data processing system 

system, said computer program code comprising: usin S a P^ality of menu screens organized by printing job, 

, . ' , „ . . computer program additionally comprising: 

(A) a first code segment for inputting print provider job , 4 , . .... 

v i c .. . , & . i jj* • * * (E) a fifth code segment for mputtmg a user input to the 

information into a networked data processing system to x y . , A , , . , tt _ . ttL 

j . « - . . . . . * 4. networked data processing system through one of the 

create a database of the print job information; 35 , ri e F f L • • * c 

' plurality of menu screens for beginning procurement of 

(B) a second code segment for inputting a print buyer job a printing job in reS ponse to the automated print job 
specification into the networked data processing sys- quote. 

tem > 23. The article of manufacture of claim 22 additionally 

(C) a third code segment for generating a first automated comprising: 

printing job quote utilizing the database of the print 40 (F) a sixtb code segment for administering procurement of 

provider job information in response to the print buyer me printing job through the networked data processing 

job specification; system. 

(D) a fourth code segment for outputting the first auto- 
mated printing job quote to the print buyer; and + + * * * 
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